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Ms
Helen Smith
54 Street 
48201 Town
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PVR002 24850 5498487 02 0000 74 0000

FurnitureF

F

25%
off

normal price

Dear Ms Smith F

Fancy a cup of tea?

Rational RATIONELL

Members enjoy money-off 
coupons, regular news 
and discount offers, and 
even free tea and coffee 
in our main restaurant, 
Monday through Friday.

Put everything in storage 
with smart solutions from 
our RATIONELL range. 
The RATIONELL planner is 
available online.

Into the kitchen Visit more
Get moreWe’ve dozens of great kitchens to choose from, including 

a wide range of worktops, finishes and accessories. They’re 
all guaranteed for 10 years and we can help finance, 
assemble and install your new kitchen too.

The more you visit Furniture, 
the more you get from it. 
Claim 25% off all products in 
the Furniture range and use 
the attached coupon before 
the end of March to claim 
further discounts in store.

Smart Solutions
Visit our clever planning 
service in store to help 
you design your dream 
kitchen. Or go to www.
furniture.com – our 
kitchen planning tool 
can help you cook up the 
perfect kitchen. 

Get 25% off on this beautiful 
Designer Chair when you purchase 
it together with the footrest.
Offer ends March 31, 2009.

A New Marketing Platform
Transpromo is more than a different type of document appli-

cation. It’s a breakthrough marketing platform made possible 

by a serendipitous set of circumstances:

•	 Increasing postal costs

•	 Multi-channel communications facilitated by cheap 

	 bandwidth

•	 Lots of web-savvy, mobile-savvy consumers

•	 High quality, full color digital printers capable of both

	  high speed production and low cost 

•	 Sophisticated VDP software for deep personalization

•	 Data tools to leverage business insights from 

	 transaction and CRM databases 

Guided by the Transpromo Process Chain
Transpromo communications are a persuasive way to engage 

customers in a chaotic marketplace, but whether you are a 

service bureau or a marketing professional, this approach may 

still be unfamiliar territory. The transpromo process chain de-

fines the components of a complete transpromo marketing 

platform. It serves as a guide that saves time and reduces 

missteps. 

Transpromo is a complex mix of statements, direct market-

ing, graphic arts, color, and more – all combined in one criti-

cal communications document. From strategy and planning 

to response and tracking, from design and composition to 

digital production, it requires professional skill sets at each 

stage. Realistically, most people aren’t experts in all areas, so 

transpromo demands a level of collaboration most applica-

tions don’t approach.

In any collaboration, all parties have to understand the goal 

and what it will take to get there. The challenge for builders 

of transpromo solutions is to show customers and partners 

how all the pieces work together. For transpromo teams, the 

process chain is a roadmap to software, hardware and infra-

structure.

Best Partners and Best Practices
Collaboration spreads the workload to the most appropriate 

resources. However, since no one person is an expert in all 

stages of transpromo, experienced partners must support key 

pieces in the process chain. When technology providers and 

internal resources work together, companies accelerate their 

transpromo development and spend less time struggling with 

integration. Companies like GMC Software Technology have 

worked through every element in the process chain, as they 

partner to help companies master transpromo strategies. 

GMC has unique expertise integrating elements of the 

transpromo process into compelling ROI-driven applications. 

GMC PrintNet software has helped some companies generate 

transaction statements and led others to master sophisticated 

personalized direct marketing. Now the GMC composition 

platform brings both applications together into transpromo 

workflow.

Statements and Bills provide a free carrier for marketing and promotional 
offerings.



3

GMC ARTICLE                 

Author Bill Parker	

Topic Transpromo Marketing

Publication Date June 2009

For example, the transpromo solution fielded by Oniya-Shap-

ira on behalf of a large credit card provider in Israel is a best 

practice of planning and executing a successful transpromo 

marketing program. Oniya-Shapira is one of the largest digital 

color sites in the world, printing over 500,000 full color pages 

daily. They specialize in statements and bills for banks, insur-

ance and telecommunications companies. Using GMC Print-

Net software, they produce about eight million transpromo 

statement pages per month. 

Marketing
•	Strategy	/	Planning
•	Marcom
•	Internal	Services

Production
•	Printer	Hardware
•	VDP	Software
•	Finishing	Hardware

Services
•	Marketing	/	Agency
•	Data	Mining

Infrastructure
•	IT
•	Compliance
•	Line	of	Business

Data
Integration

Response 
Management

Tracking 
& Reporting

Document
Design	&	Layout

Strategy 
& Planning

Document 
Composition 
& Production

Growing Confidently into Color
Marketers know that full color documents have greater im-

pact than monochrome pieces. As you gain confidence with 

transpromo statements, you’ll want to add color. Digital print-

ing technologies – both cut sheet and continuous form – offer 

plenty of choices. Many vendors factor migration paths into 

their product lines, making it easier to move to the next level as 

confidence and volume grow. 

Transpromo Campaign Cycle
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Oniya-Shapira started with statements containing personal 

messages in black text with minimal graphics. Now their 

transpromo applications use full color variable images and dy-

namic templates with individual color palettes for tables, data, 

coupons, card brands and other variable elements.  

Learn From Others
A good way to learn about transpromo is from people already 

involved in it. Vendors at the forefront of this new market, 

like GMC, offer many case studies and white papers to guide 

transpromo education. Oniya-Shapira and other success stories 

at www.gmc.net are full of ideas for transpromo marketers. 

Transaction documents are the most relevant and personalized 

of all customer communications. In fact, the transaction docu-

ment is one of the few vehicles where customers expect to 

receive and read the documents and messaging. If the goal 

of enterprise marketing communications is to foster relevant, 

bi-directional conversations with customers, using the trans-

action document as a marketing communications platform – 

transpromo – will become a “no-brainer.”

The big challenge – and the big opportunity – is to guide poten-

tial adopters through the necessary collaborative steps so they 

can build and launch effective transpromo programs. With the 

process chain as a road map, and experienced partners as col-

laborators, transpromo statements can help companies achieve 

a new level of personalized color communications and market 

differentiation. 

Scott Baker is Vice President, Worldwide Business Development, GMC 
Software Technology. Contact him at  s.baker@gmc.net.
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אובדן�או�גניבה:�5723666(03),�24�שעות�ביממה
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בברכה,
רונית�פישמן�-�אופיר

PowerCard�מנהלת�מועדון

מצורפת�בזאת�המחאת�המועדון
בשווי�1�ש"ח�כולל�מע"מ�(מע"מ�0.15�ש"ח)

בהתאם�לסך�רכישותיך�באמצעות�כרטיס
.Power Card

הדו"ח�מתייחס�לתקופה�שמיום�הצטרפותך
למועדון�או�מיום�הוצאת�הדו"ח�הקודם,

לפי�המאוחר�שביניהם�ועד�ליום�2/5/03.

חשבונית�זיכוי�מס'�900144258

פאואר�קארד�(2000)�בע"מ
ע.מ.�512959289
טוליפמן�7,�ראשל"צח.פ.�512959289

חשבונית�זיכוי�מס'�900144258 מקור����יוני�2003

*עסקות�שבגינן�מחושב�ההחזר�הכספי�של�המחאת�המועדון.
�סכום�העסקות�מתייחס�לכל�סוגי�העסקות�כולל�עסקות�תשלומים�(סכום�העסקה�במלואה).

חברי�מועדון�יקרים
 PowerCard�אנו�שמחים�להעניק�לך�את�המחאת�המועדון�על�קניות�שביצעת�ברשתות�מועדון

את�יתרת�ההחזר�שהצטברה�לזכותך�נצרף�להמחאת�המועדון�הבאה�שלך.
לשמחתנו,�חברות�כיום�במועדון�מספר�רב�של�רשתות�מהמובילות�והמוצלחות�בישראל,�שהופכות�את�החברות�במועדון�למשתלמת

ואטקטיבית�יותר�מתמיד.�כל�אחת�מהרשתות�מעניקה�החזרים�כספיים�קבועים�על�כל�קנייה.

מבצע�מיוחד�ברשת�חנויות�הום�סנטר:
כל�הרוכש�בסכום�של�250�ש"ח�ומעלה,�יקבל�תוספת�של�30�ש"ח�על�ערכה�של�המחאת�המועדון,�בעת�תשלום�באמצעות�ההמחאה

וכרטיס�המועדון.�תוקף�ההמחאה�לחצי�שנה.
כמו�תמיד,�צוות�שירות�הלקוחות�של�המועדון�עומד�לרשותך�בטל.�03-5726444�א'-ה':�7:30-21:00,�ו':�8:00-13:00.

קיץ�חם�ומהנה.

רשתות�המועדון:

מס'�חברשלמו�לפקודת

900144258בתוקף�עד

,IDdesign ,בלבד�>�אין�כפל�מבצעים�והנחות�ניתן�לממש�את�המחאת�המועדון�ברשתות�הבאותבלבד:�הום�סנטר,�מגה�ספורט,�טויס�"אר"�אס�PowerCard�תשלום�באמצעות�המחאת�מועדון�בצרוף�כרטיס
קרביץ,�סטימצקי,�Zer4u,�נעלי�נמרוד�ו-�celio�אופנת�גברים�מצרפת

902559רונית†פישמן
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TransPromo increases response rates, customer loyalty and generate more 
revenue.

GMC Software Technology
www.gmc.net

PrintNetTM The Standard in 
Personalized Communication

GMC Software Technology helps businesses implement high impact, personalized communications pro-
grams that increase customer satisfaction and loyalty, drive new customer acquisition, improve productivity 
and cut costs. Our award-winning PrintNet software is an easy to implement, end-to-end solution that pro-
vides full data integration and processing, design and composition, collaboration and approval, distributed 
output management and process automation for highly targeted print and electronic communications. GMC 
offers exceptionally reliable technologies and services based on worldwide ISO 9001:2000 certification and 
CMMI development methodology. We serve thousands of users worldwide, and many of our customers are 
producing in excess of 100 million personalized documents per month – including direct mail, statements, 
bills, policies, catalogs, correspondence, marketing and transpromo materials.

GMC Worldwide
Brazil, Canada, Chile, China, Czech Republic, France, Germany, Hong Kong, Hungary, India, Italy, Japan, 
Mexico, Poland, Singapore, Spain, Switzerland, Taiwan, United Kingdom, USA


